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Globally, Nearly 1 in 3 Consumers Victimized by Card Fraud

Mexico has highest rate of fraud, followed by Brazil and the U.S., according to new ACI Worldwide Global Consumer Fraud
Survey

NAPLES, Fla.--(BUSINESS WIRE)-- Thirty percent of consumers globally have experienced card fraud in the past five years,
according to new global benchmark data from ACI Worldwide (NASDAQ: ACIW) and Aite Group. The global fraud study of
more than 6,000 consumers across 20 countries revealed that, compared to ACl's 2014 benchmark study, card fraud
rates—unauthorized activity on three types of payment cards (debit, credit and prepaid)—is on the rise worldwide. 14 out of
the 17 countries surveyed both years reported an increase in card fraud between 2014 and 2016. Risky behaviors, such as
leaving a smartphone unlocked when not in use, have a direct correlation to fraud—and the overall risk for fraud is rising
due to the global increase in smartphone and tablet usage.

This Smart News Release features multimedia. View the full release here:
http://www.businesswire.com/news/home/20160712005462/en/
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With 2,260 confirmed data breaches in 2015 alone, security remains top-
of-mind within the financial services industry and among consumers.

Globally, Nearly 1 in 3 Consumers Victimized by Despite the adoption of fraud analytics solutions by financial institutions
Card Fraud (Graphic: Business Wire) and merchants—along with EMV in most countries, including in the U.S.—

card fraud rates are on the rise in many parts of the world.

"This study confirms that card fraud remains an issue of deep concern for consumers around the globe," said Andreas
Suma, vice president and global lead, fraud and data, ACI Worldwide. "It's no surprise that there is a direct correlation
between fraud and lower consumer trust and card loyalty, including a primary contributor toward ‘back of wallet' behavior.
And as this data illustrates, it's more critical than ever for financial institutions to implement and actively maintain effective
fraud prevention solutions that address fraud, security and customer experience needs."

Consumer trust is improving, but loyalty continues to lag
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1 40 percent of consumers who received replacement cards as a result of a data breach or fraudulent activity use their
replacement card less than they used their original card, resulting in lost interchange and interest revenue from
decreased usage

i This ‘back of wallet' behavior is especially prevalent in Asia-Pacific countries: 69 percent of consumers in
Indonesia opt to use cash or an alternative payment method over credit or debit card following the card fraud
incident

1 14 percent of consumers globally lack confidence that their financial institution can protect them against fraud, an
improvement from nearly 20 percent in 2014

1 1 out of every 5 consumers changed financial institutions due to dissatisfaction after experiencing fraud
1 17 percent of debit and credit card holders cite having experienced fraud multiple times during the past five years,
compared to 13 percent in 2014

A detailed analysis of the 2016 Global Consumer Fraud Report will be presented via webinar on July 26 and July 27. To
register for one of the webinars or receive a complimentary copy of the two-part report, please click here or visit
https://www.aciworldwide.com/fraud-survey.

Survey Methodology

ACI Worldwide conducted online quantitative market research in Q2 2016 and surveyed 6,159 consumers. The study was
conducted in 20 countries in the following regions:

1 The Americas (North and South America): Brazil, Canada, Mexico, and the United States

1 EMEA (Europe, the Middle East, and Africa): France, Germany, Italy, the Netherlands, South Africa, Sweden, the
United Arab Emirates, and the United Kingdom

1 The Asia-Pacific: Australia, India, Indonesia, New Zealand, and Singapore
About ACI Worldwide

ACI Worldwide, the Universal Payments (UP) company, powers electronic payments for more than 5,100 organizations
around the world. More than 1,000 of the largest financial institutions and intermediaries as well as thousands of global
merchants rely on ACI to execute $14 trillion each day in payments. In addition, myriad organizations utilize our electronic bill
presentment and payment services. Through our comprehensive suite of software and SaaS-based solutions, we deliver
real-time, immediate payments capabilities and enable the industry's most complete omni-channel payments experience. To
learn more about ACI, please visit www.aciworldwide.com. You can also find us on Twitter @ACI_Worldwide.

© Copyright ACI Worldwide, Inc. 2016.

ACI, ACI Payment Systems, the ACI logo and all ACI product names are trademarks or registered trademarks of ACI
Worldwide, Inc., or one of its subsidiaries, in the United States, other countries or both. Other parties' trademarks
referenced are the property of their respective owners.

Product roadmaps are for informational purposes only and may not be incorporated into a contract or agreement. The
development release and timing of future product releases remains at ACI's sole discretion. ACI is providing the following
information in accordance with ACI's standard product communication policies. Any resulting features, functionality, and
enhancements or timing of release of such features, functionality, and enhancements are at the sole discretion of ACI and
may be modified without notice. All product roadmap or other similar information does not represent a commitment to deliver
any material, code, or functionality, and should not be relied upon in making a purchasing decision.
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