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Nearly 70 Percent of Indian Millennials in Financial Technology Sector Purchase Goods
on Their Mobile Device—and 33 Percent Prefer to Use Mobile ‘Alternative’ Payments

New ACI Worldwide study: payment security and omni-channel purchase options are critical issues for millennials in India

NAPLES, Fla.--(BUSINESS WIRE)-- Mobile and alternative payments continue to gain traction among Indian millennials,
according to a new survey from ACI Worldwide (NASDAQ: ACIW), a leading global provider of real-time electronic

payment and banking solutions. With eCommerce transactions set to surpass electronic POS transactions by 2021, it is
critical that merchants begin to develop and successfully implement omni-channel strategies now. UP eCommerce Payments
empowers merchants and the payment service providers (PSPs) that serve them to capitalize on the $2.2 trillion global
eCommerce opportunity by embracing payments innovation.

The inaugural Indian FinTech Commerce & Payment Study asked approximately 400 employees in the FinTech space about
their shopping habits and payment preferences for in-store and online transactions. Principle findings of the survey include:

1 Migrating To Mobile: 67 percent of millennials purchased goods via their mobile device. For those who shop using
their mobile device, they do so more frequently—and with lower transaction values—than non-millennials.

1 Lack of Trust in Merchants: Only 25 percent strongly agree that online merchants will keep their payment details
safe, and 35 percent strongly agree that in-store merchants will do so. This is in stark contrast to the 78 percent who
strongly agree that banks will keep their payment details safe, presenting an opportunity for banks looking to grow
into the eCommerce space.

1 Alternative Payments: More than a third of respondents prefer alternative payments (e.g. PayPal, AliPay) for
mobile-initiated purchases. 23 percent prefer alternative payments for transactions originating via desktop—and 95
percent of those who use alternative payments expect their usage to remain or increase in the next 12 months.

1 Consumers Shop Across Multiple-Devices: Today's consumers want to buy goods and services anytime,
anywhere. Of those surveyed about their monthly shopping habits: 94 percent shop online, 87 percent shop in-store
and 65 percent shop from their mobile device.

"FinTech workers are an attractive demographic for merchants. They are upwardly mobile, earn wages that are significantly
above average and are early adopters of technology. The shopping and payment habits of FinTech workers give an early
indication of where the market in India is heading," said Manish Patel, vice president and general manager, Middle East,
Africa and South Asia, ACI Worldwide. "Merchants that can provide a simple and secure, omni-channel shopping experience
and offer the consumer the ability to use their preferred payment method will quickly gain trust and market share in India."

"The Indian retail market is going through unprecedented change. Consumers are shopping across multiple channels and
how they pay is dramatically changing. Regulators are now catching up quickly, and the pace of development will increase,"
said Gilles Ubaghs, senior analyst, Ovum. "Given the increased investment from non-traditional players, merchants must
swiftly respond to the changing consumer needs, or they will lose market share and miss out on the significant eCommerce
opportunity.”

Preliminary findings from the report will be presented during a VIP roundtable at the PayNext Insights 2016 conference in
Mumbai on June 21. More information about this industry event can be found here:
http://bankingfrontiers.com/event/paynext2016/.

About ACI Worldwide

ACI Worldwide, the Universal Payments (UP) company, powers electronic payments for more than 5,100 organizations
around the world. More than 1,000 of the largest financial institutions and intermediaries as well as thousands of global
merchants rely on ACI to execute $14 trillion each day in payments and securities. In addition, myriad organizations utilize
our electronic bill presentment and payment services. Through our comprehensive suite of software and SaaS-based
solutions, we deliver real-time, any-to-any payments capabilities and enable the industry's most complete omni-channel
payments experience. To learn more about ACI, please visit www.aciworldwide.com. You can also find us on Twitter
@ACI_Worldwide.
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referenced are the property of their respective owners.

Product roadmaps are for informational purposes only and may not be incorporated into a contract or agreement. The
development release and timing of future product releases remains at ACI's sole discretion. ACI is providing the following
information in accordance with ACI's standard product communication policies. Any resulting features, functionality, and
enhancements or timing of release of such features, functionality, and enhancements are at the sole discretion of ACI and
may be modified without notice. All product roadmap or other similar information does not represent a commitment to deliver
any material, code, or functionality, and should not be relied upon in making a purchasing decision.
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