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New ACI Worldwide Study: 40 Percent of Thai Technologists Prefer Alternative Payments 
for Online Shopping 

Consumers in Thailand report high levels of fraud; lack of trust in eCommerce security  

NAPLES, Fla.--(BUSINESS WIRE)-- ACI Worldwide (NASDAQ: ACIW), a leading global provider of real-time electronic 
payment and banking solutions, today announced the results of its new Thai Commerce & Payment Study. The survey 
asked approximately 300 technologists about their shopping habits and payment preferences for in-store, online and mobile 
transactions in Thailand, where eCommerce sales are expected to be valued at 800 billion Baht in 2021.  

The study, conducted with DataOne Asia (Thailand), Co., Ltd., also explored usage of cross-border and person-to-person 
(P2P) payments, highlighting the opportunity to replace cash transactions with alternative payments.  

Principle findings of the survey included:  

� Fraud is Pervasive: 32 percent of respondents have experienced personal payment fraud within the last 12 months. 
ATMs, eCommerce and mCommerce were the three primary sources of fraud.  

� Lack of Trust in mCommerce: While 50 percent of all respondents strongly agree that banks will keep their 
transactions and data safe, only 17 percent and 12 percent believe their payment credentials are protected from 
fraud when using mCommerce and eCommerce.  

� Millennial Shopping Habits: 32 percent of Millennials made a cross-border payment within the last month, while 
less than 25 percent of Gen X'ers did so.  

� Alternative Payments are the Future: More than 40 percent of those who shop online and from their phone prefer 
to use alternative payments such as e-wallets, cash on delivery and PayPal. Approximately 10 percent of credit and 
debit card users are expecting to use their cards less (both online and over the phone) in the next 12 months.  

� Cash is King, but for how Long?: Cash is marginally the preference for P2P payments today. However, 49 percent 
of P2P payments are made using an electronic payment method, and the use of cash is expected to decline.  

"The Thai respondents' answers provide a directional market view into the future of commerce and payments," said Leslie 
Choo, general manager and vice president, North Asia & Asean, ACI Worldwide. "The survey highlights that there is a lack 
of trust in merchants and eCommerce, which makes it imperative that merchants provide secure payments options for their 
clients. 40 percent surveyed are using alternative payments methods today, so it is essential that merchants offer more than 
card based payments."  

"Banking and commerce is rapidly changing across the globe and Thailand is no different. Consumers are shopping on 
multiple channels and demanding to pay with new payment methods" said Adisorn Kaewbucha, CEO, DataOne Asia 
(Thailand) Co. Ltd. "The digitization of payments to merchants and to peers presents an opportunity to reduce friction and 
costs. As both local and cross-border eCommerce continues to grow, payment service provides, merchants and consumers 
will demand solutions that are simple, global and secure."  

Preliminary findings from the report will be presented during the ‘Payments at the Speed of Change' VIP Seminar, July 28, at 
the Siam Kempenski Hotel in Bangkok.  

To receive a free copy of the Thai Commerce & Payment Study, please visit http://www.aciworldwide.com/thaitechsurvey.  

About ACI Worldwide 
ACI Worldwide, the Universal Payments (UP) company, powers electronic payments for more than 5,100 organizations 
around the world. More than 1,000 of the largest financial institutions and intermediaries as well as thousands of global 
merchants rely on ACI to execute $14 trillion each day in payments. In addition, myriad organizations utilize our electronic bill 
presentment and payment services. Through our comprehensive suite of software and SaaS-based solutions, we deliver 
real-time, immediate payments capabilities and enable the industry's most complete omni-channel payments experience. To 
learn more about ACI, please visit www.aciworldwide.com. You can also find us on Twitter @ACI_Worldwide.  
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ACI, ACI Payment Systems, the ACI logo and all ACI product names are trademarks or registered trademarks of ACI 
Worldwide, Inc., or one of its subsidiaries, in the United States, other countries or both. Other parties' trademarks 
referenced are the property of their respective owners.  

Product roadmaps are for informational purposes only and may not be incorporated into a contract or agreement. The 
development release and timing of future product releases remains at ACI's sole discretion. ACI is providing the following 
information in accordance with ACI's standard product communication policies. Any resulting features, functionality, and 
enhancements or timing of release of such features, functionality, and enhancements are at the sole discretion of ACI and 
may be modified without notice. All product roadmap or other similar information does not represent a commitment to deliver 
any material, code, or functionality, and should not be relied upon in making a purchasing decision.  
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